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Executive Summary 

Inyo County contracted with AccompanyCo LLC in June 2021 through a competitive bid process to prepare a 
business plan for the Eastern Sierra Small Business Resource Center (BRC). This business plan has gone through 
several revisions based on feedback from the Working Group, Inyo County Board of Supervisors, City Council for 
the City of Bishop, and the Public Presentation.  It is critical that the community treat this plan as a living 
document and adapt it as conditions and opportunities change and are realized. 

The goals and scope of the project beyond accomplishing the completion of the business plan itself include, 
ά5ŜŦƛƴŜ strategies and tactics for developing and/or supporting the development of existing and  startup 
businesses in the Eastern Sierra to tap into the full business and economic development potential of the Eastern 
{ƛŜǊǊŀΦέ  AccompanyCo employs an ecosystem approach when considering tactics to support business and 
regional economies. Through observations and recommendations packaged in the entrepreneurship domain 
conditions and identified market opportunities, this business plan offers general recommendations and specific 
deliverables ς the BRC business plan.  !ŎŎƻƳǇŀƴȅ/ƻΩǎ ŀǇǇǊƻŀŎƘ ƛƴŎƭǳŘŜǎ ǇǊƛƳŀǊȅ ŀƴŘ ǎecondary research 
including metastudy of existing reports.  The basis of knowledge from existing data sources is augmented and 
given flavor through extensive on-the-ground interviews.   

Ultimately, there are many models and examples to choose from but what works in a community will differ 
based on its unique attributes, institutions, and people. experimentation is a key component of innovation and 
especially important in rural areas where critical mass is a challenge. Through developing proposed solutions 
aided by primary and secondary research and iterating with experimentation, these lean principles help us to 
test key assumptions to achieve realistic actionable plans and program-market-fit. 

The market opportunity analysis highlights key business categories that show promise in Inyo County given 
regional conditions.  The market opportunity analysis was informed by the interviews conducted as part of the 
ecosystem assessment and by local, state, and national economic data and studies.  These market opportunities 
for Inyo County include expanding and diversifying tourism, resident-oriented retail and resident services, 
housing and commercial development, environmental science and consulting services, and an expansion of base 
industries. The market analysis also outlines a cluster of opportunities around climate innovations and viewing 
these components as a cluster reveals their interconnectivity and the opportunity for economic impact. 

Secondary research including published reports and online resources along with the Market Opportunity 
Aƴŀƭȅǎƛǎ ǇǊƻǾƛŘŜǎ ŎƻƴǘŜȄǘ ŦƻǊ ǘƘŜ ¢ŜŀƳ ǘƻ ŎƻƴǎƛŘŜǊ ǘƘŜ ŀǊŜŀΩǎ ŎƘŀƭƭŜƴƎŜǎ ŀƴŘ ƻǇǇƻǊǘǳƴƛǘƛŜǎΦ  Lƴ ŜǾŀƭǳŀǘƛƴƎ ǘƘŜ 
entrepreneurship ecosystem, interviews are the primary source of information, and observations are based on 
ǘƘŜ ƛƴǘŜǊǾƛŜǿŜŜΩǎ ƻǇƛƴƛƻƴǎΦ  Understandably an inexact science, the process is both iterative and insightful. The 
Team looks for patterns and similarities of opinion to aggregate observations and facilitate recommendations 
for the ecosystem analysis. These patterns or areas of thought were categorized, and assessed with 
observations and recommendations, within the following domains: Policy, Finance, Culture, Supports, Human 
Capital, and Markets. 

The extensive primary and secondary research of the County supplied the outline of the Business Resource 
Center (BRC) Business Plan, and how this center could enhance and encourage entrepreneurship in Inyo County. 
This BRC Business Plan includes general core activities and proposes special initiatives that will specifically 
enhance and activate key segments in the region. 

BRC Vision: ¢ƘŜ 9ŀǎǘŜǊƴ {ƛŜǊǊŀ {Ƴŀƭƭ .ǳǎƛƴŜǎǎ wŜǎƻǳǊŎŜ /ŜƴǘŜǊ ό.w/ύ ƛǎ ŀ ǿŜƭŎƻƳŜ ŎŜƴǘŜǊ ŦƻǊ ǘƘŜ ǊŜƎƛƻƴΩǎ 
businesses and entrepreneurs. Its vision is to directly support the business through access to knowledge and 
resources, networking, collŀōƻǊŀǘƛƻƴ ǎǇŀŎŜΣ ŀƴŘ ŜƴƘŀƴŎŜƳŜƴǘ ƻŦ ǘƘŜ ǊŜƎƛƻƴΩǎ ŜƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇ ŜŎƻǎȅǎǘŜƳǎΦ  
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¢ƘŜ .w/Ωǎ ŘƛǊŜŎǘ ǎŜǊǾƛŎŜǎ ŀƴŘ ŎƻǊŜ ŀŎǘƛǾƛǘƛŜǎ ƛƴŎƭǳŘŜ ǘƘŜ ƴŀǾƛƎŀǘƻǊ ǇǊƻƎǊŀƳΣ ŜǾŜƴǘǎ ŀƴŘ ƳŜŜǘǳǇǎΣ ŀƴŘ ōǳǎƛƴŜǎǎ 
development services. These tools are essentially used to Capture, Activate, and Engage the Entrepreneurs of 
the region. Events and meetups cast a wide net of attention and capture a wide group while the navigator 
program refines this and connects needs to resources, activating the entrepreneur. Business Development 
Services refines this even further, providing training and education, to engage the Entrepreneurship Community 
in the region. This approach is referred to as the funnel strategy, a well-accepted method to build culture and 
economic development results over time. 

The initiatives and special projects proposed for the BRC represent the initial list and are encouraged to be 
expanded on as collaboration and outreach continue. The initial initiatives include Capital Resource 
Development Initiative, the Climate Innovations Cluster Initiative, and the AINA (American Indian/Native 
Alaskan) Initiative. The initial special projects include the Internships and Apprenticeships Program and the 
Bishop Airport Expansion. 

¢ƘŜ .w/Ωǎ ŦŀŎƛƭƛǘȅ ƛǎ ŀŎǉǳƛǊŜŘ ŀƴŘ ƛƴ ǘƘŜ ǇǊƻŎŜǎǎ ƻŦ ōŜƛƴƎ ǊŜƴƻǾŀǘŜŘ ŀƴŘ ŘŜǎƛƎƴŜŘ ǘƻ ƳŜŜǘ ǘƘŜ ŎŜƴǘŜǊΩǎ ƴŜŜŘǎΦ 
There will be three full-time staff at the BRC at capacity.  The Executive Director and Administrative Assistant will 
be hired at mid-year 2022, the Program Director in 2023.   

 

 

Activities Timeline: 

 

 

Market Opportunity Analysis 

The market opportunity analysis is meant to highlight key business categories that show promise in Inyo County 
given regional conditions.  The market opportunity analysis was informed by the interviews conducted as part of 
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the ecosystem assessment and by local, state, and national economic data and studies.  The key opportunities 
covered in this section of the report include: 

× Expand and Diversify Tourism.  This includes an overview of regional tourism growth and describes 
opportunities in key subsectors including, ground transportation, tourist shopping, and recreation and 
activities. 

× Resident-Oriented Retail and Resident Services.  This section focuses on retail leakage and the retail 
categories that could be potentially further developed to capture tens of millions of dollars in retail sales 
leaking to other communities or online. 

× Housing, Commercial, and Civic Construction and Development. The scarcity of housing, commercial 
space, and developable vacant land are constraints to the business overall, but this scarcity is an 
opportunity for the development and construction industry. 

× Environmental Science and Consulting Services. The incredible biodiversity and range of climate zones 
and the predominance of publicly owned lands in Inyo County suggest an opportunity for establishing 
local environmental science and consulting businesses. 

× Base Industries. The county is home to a few base industries, which are industries that export goods or 
services outside of the region. These existing operations may or may not have the potential to expand or 
diversify, but it is always less difficult to build on an existing industry versus starting anew. 

Expand and Diversify Tourism 
The Inyo County tourism markets are regional and multifaceted.  Markets include Death Valley visitors, skiers 
passing through to Mammoth, rock climbing, mountain wilderness expeditions/outings, and drive touring.  
Several interviewees noted that Bishop and Lone Pine primarily serve pass-through traffic, including those who 
stay the night on their way to other destinations.  Some interviewees see the potential for further developing 
Inyo County as its own destination and to market it as such and to encourage passers-through to stop and 
explore.  This portion of the market opportunity analysis identifies opportunities to capture more sales from the 
established markets.  Additionally, with over 400 films shot in Inyo County, its natural beauty continues to be a 
draw for the industry. 

Up to the onset of COVID 19, tourism had bŜŜƴ ƎǊƻǿƛƴƎ ƛƴ ǘƘŜ ǊŜƎƛƻƴΦ  Lƴȅƻ /ƻǳƴǘȅ ǎǇŀƴǎ ǘǿƻ ƻŦ ǘƘŜ ǎǘŀǘŜΩǎ 
tourism regions, the Deserts region and the High Sierra region, both of which exhibited strong growth through 
2019.  Interviewees reported that visitation rebounded in 2021, although numbers were not available at the 
time of writing this report. 
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Figure 1 ς Direct Travel Spending by Tourism Region 

 

Figure 1 Source: "The Economic Impact of Travel" Visit California, Dean Runyan Associates, 2021 

 

Although California is a major destination for domestic and international visitors, well over half of the leisure 
travel in the state are Californians.  In-state visitation is growing on pace with out-of-state and international 
visitation. 

 

Figure 2 ς Annual Visits to California (Millions of Person-Trips) 

 

Figure 2 Source: "California travel and tourism overview of key drivers and outlook" Tourism Economics an Oxford Economic 
Company, 2019 
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In-state visitors from Southern California are the largest visitor segment in the Eastern Sierra.  A survey-based 
study referenced in the air passenger study for the Bishop Airport showed that at least 93% of the visitors to the 
Eastern Sierra area live in California.  While the largest portion of visitors come during ski season, visitation is 
well distributed throughout four seasons.  The combination of a large, reliable customer base within a dayΩǎ 
drive and consistent visitation across four seasons are advantageous market traits.   

Figure 3 ς Origin of Visitors to Eastern Sierra Region and Seasonality, 2017 

 

Modest growth in jobs and earnings in the accommodations and food service sector and arts and entertainment 
sector generally reflect the regional growth in visitor spending at the local level. Retail jobs and earnings, which 
serve resident and visitor markets alike have not kept pace. 
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Figure 3 Source: "Bishop Airport Passenger Traffic Study", Leigh/Fisher, 2017 
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Figure 4 ς Inyo County Jobs and Earnings in Sectors that Include Tourism 

The 

forthcoming activation of commercial passenger service at Bishop Airport will bring additional visitors into Inyo 
County, especially during ski season which draws the highest number of passengers.  Those who fly to their 
destinations are a coveted customer segment because they tend to spend more money across all sectors.  Inyo 
County has long been a stop or a layover for drivers, now it will be on the route of air travelers as well. 

Figure 5 ς Commercial Enplanements Forecast at Bishop Airport 

 

Figure 5 Source: άtǊƻǇƻǎŜŘ /ƻƳƳŜǊŎƛŀƭ !ƛǊƭƛƴŜ {ŜǊǾƛŎŜ ŀǘ .ƛǎƘƻǇ !ƛǊǇƻǊǘ 5ǊŀŦǘ 9ƴǾƛǊƻƴƳŜƴǘŀƭ !ǎǎŜǎǎƳŜƴǘέΣ 9{!Σ нлнмΤ 
ά.ƛǎƘƻǇ !ƛǊǇƻǊǘ tŀǎǎŜƴƎŜǊ ¢ǊŀŦŦƛŎ {ǘǳŘȅέΣ [ŜƛƎƘμCisher,2017 
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Opportunity: Ground Transportation 

The establishment of commercial air service will generate demand for ground transportation.  Most ground 
transportation services in the region are based in Mammoth Lakes.  There are no group and transportation 
businesses in Inyo County except for a car rental company in Bishop and a jeep rental company in Death Valley. 

Figure 6 ς Inventory of Transportation Businesses in Inyo and Mono Counties 

 Transportation Businesses Categories Represented 

Bishop 1 Passenger Car Rental 

Death Valley 1 Jeep Rental 

Mammoth Lakes 6 
Taxi Service, Ground Transportation, 
Passenger Car Rental 

Regional 1 Transit System 
Figure 6 Source: State of California Employment Development Department 

Opportunity: Tourist Shopping 

The retail sector in Lone Pine and Bishop is serving as a supply hub for visitors, but there is an opportunity to 
diversify to offer more leisure/recreational shopping for visitors and locals alike. There are nine categories with 
more sales in the market area than demand, resulting in $165 million in surplus sales annually as shown in 
Figure x. The likely explanation for this is spending by tourists and passers-through as well as residents from 
outside the market area who travel to businesses in Inyo County to make purchases.  The surplus sales in the 
food services and drinking places retail category, sporting goods, used merchandise, and gift stores categories 
are tourism-related.  The communities serve as supply hubs for leisure travelers, which contribute to the surplus 
sales in food and beverage stores and gas stations categories.  A good portion of surplus sales in the food and 
beverage store categories such as auto parts and tire stores are likely driven by regional residents who live 
outside of Inyo County.   

Figure 7 ς Retail categories showing more Inyo County sales than residents spend, 2021 

The well-established sporting goods retail category in both Bishop and Lone Pine also reflects these 
ŎƻƳƳǳƴƛǘƛŜǎΩ ǊƻƭŜǎ ŀǎ ǎǳǇǇƭȅ Ƙǳōǎ ŦƻǊ ǾƛǎƛǘƻǊǎ ŀƴŘ passers-through.   
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Figure 7 Source: ESRI Business Analyst Online, 2021 
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Figure 8 ς Count of Sporting Goods Retail Establishments, Inyo County, 2021 

 Sporting Goods Establishments Categories Represented 

Bishop 9 Clothing Stores, Sporting Goods 

Lone Pine 3 Sporting Goods 

Figure 8 Source: State of California Employment Development Department 

While sporting goods stores can contribute to a leisure shopping experience, there are very few leisure shopping 
opportunities beyond this.  For example, there is just one store in Lone Pine classified as a gift/novelty store.  In 
Bishop, there are a few bookstores, used goods stores, and clothing stores, but it is not clear that these are 
focused on the visitor market.  Shopping is among the most popular vacation activities and is a way to attract 
passers-through to stop and explore.   

Figure 9 ς Count of Leisure Shopping Establishments, Inyo County, 2021 

 Leisure Shopping Establishments Categories Represented 

Bishop 7 
Book Stores; Used Merchandise Stores, 
Art Dealers, Home Furnishings Stores, 
Clothing Stores 

Lone Pine 1 Gift, Novelty, and Souvenir Stores 

Figure 9 Source: State of California Employment Development Department 

Opportunity: Recreation and Activities 

Appealing and easily accessible recreational offerings and activities are key components of destination 

development.  The area offers challenging outdoor recreational opportunities including rock climbing and multi-

day wilderness expeditions but there is a gap in outdoor activities for beginners and easier, non-athletic 

activities for visitors.  Most of the outdoor recreation establishments in the area are outfitters for mule or 

packhorse-supported expeditions or are lodges or outposts to support mountain expeditions and day trips.  The 

area would benefit by offering activities and recreation that are closer to town and appeals to a broader market.  

Investments in trails, paved pathways, and other outdoor recreation infrastructure may need to be a component 

of developing this opportunity. 

Figure 10 ς Count of Outdoor Recreation Establishments, Inyo County, 2021 

 Outdoor Recreation Establishments Categories Represented 

Bishop 8 
Outdoor Recreation Outfitters, 
Marinas, Resorts and Lodges 

Independence 1 Outdoor Recreation Outfitters 

Figure 10 Source: State of California Employment Development Department 

Resident-Oriented Retail and Resident Services 
The 8,121 households in Inyo County have a median household income of $57,316, and a per capita income of 
$32,590 compared to a state per capita income of $36,955.  The Retail Market Profile for Inyo County by ESRI 
Business Analyst shows that Inyo County households spend $249.3 million each year on retail shopping and food 
and drink services.   
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Figure 11 ςNumber of Households by Income, Inyo County, 2019 
 

Figure 11 Source: ά9ŎƻƴƻƳƛŎ tǊƻŦƛƭŜ {ȅǎǘŜƳέΣ IŜŀŘǿŀǘŜǊǎ 9ŎƻƴƻƳƛŎǎΣ нлнм 

Leakage indicates that resident needs are being met elsewhere, that residents living in the market area are 
shopping outside of Inyo County or online. Leakage represents an opportunity for expanding/diversifying 
existing businesses or starting new businesses.  Seven retail categories contribute to the $76.9 million in retail 
sales leakage from the county annually. For instance, there is $6.45 million in leakage in the health and personal 
care stores category, meaning that county residents are spending $6.45 million outside of Inyo County for health 
and personal care store needs.   

Figure 12 ς Retail Sales Leakage from Inyo County, 2019 

Figure 12 Source: ESRI Business Analyst Online, 2021 
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Housing, Commercial, and Civic Construction and Development 
According to the California Division of Housing Policy, there was a minimum regional housing need of 323 total 
units among four income categories as of April 2020.  Interviewees remarked that housing is difficult across all 
income levels in the Bishop area and lack of housing options was cited as a limitation for businesses seeking to 
expand. 

Figure 13 ς Inyo County Housing Need Determination  

Figure 13 Source: California Division of Housing Policy, April 2020 

Interviewees indicated that in the Bishop area, a very limited supply of developable commercial property may 
be acting as a constraint on economic growth.  Land supply is discussed in more detail below.  Some 
interviewees cited further constraints arising from a set of commercial building owners who seem unwilling to 
update or redevelop older structures. 

Inyo County has an active construction industry that has not returned to the levels seen in the early 2000s, but it 
has held steady over the past decade.   Mono County construction employment has been somewhat higher than 
Inyo County, although construction businesses are mobile and regularly perform work across county lines.   

Figure 14 ς Construction Jobs Trend 2001-2019, Inyo and Mono Counties 

 

Figure 14 Source: ά9ŎƻƴƻƳƛŎ tǊƻŦƛƭŜ {ȅǎǘŜƳέΣ IŜŀŘǿŀǘŜǊǎ 9ŎƻƴƻƳƛŎǎΣ нлнм 

The construction sector in Inyo and Mono Counties is well diversified with 55 firms covering 17 different types of 
construction services. The vast majority of these businesses are small operations with four or fewer employees.  
Although the construction industry is diverse and capable, the limited size of local companies means that few 
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can take on large projects.  Inyo is like other rural areas in that there are only so many companies and so many 
employees, so the rate of construction is somewhat slower than in a metro area, and wait times can be longer.  

Figure 15 ς Inventory of Construction Contractor Businesses by Type, 2021 

 

Mono County 
Businesses Inyo County Businesses 

Specialty Construction  1 3 

Commercial Building  15 9 

Drywall and Insulation  1 1 

Electrical  5 7 

Finish Carpentry  2 1 

Flooring  3 1 

Glass and Glazing  1 0 

Land Subdivision 4 0 

Masonry  1 3 

New-single family general contractors 3 14 

Painting and Wall Covering  5 1 

Plumbing and HVAC  8 8 

Poured Concrete Structure  3 3 

Roofing  2 4 

Site Preparation  1 1 

Tile and Terrazzo  1 0 

TOTAL 55 55 
Figure 15 Source: State of California Employment Development Department 

Figure 16 ς Inventory of Construction Contractor Businesses by Size, 2021 

Size of Firm Mono County Companies Inyo County Companies 

1-4 employees 50 47 

5-9 employees 12 5 

10-19 employees 3 3 

Figure 16 Source: State of California Employment Development Department 

Interviewees and working group members stated that land ownership status and availability is an underlying 
constraint on developing new housing and on new commercial development, especially near Bishop where 
demand is highest.  The majority of vacant land is owned by the Los Angeles Department of Water and Power 
(LADWP).  Negotiating to open parcels of LADWP land for development has proven to be a lengthy challenge for 
local governments.   

The inventory of commercial and industrial lots has been dropping significantly in Mono County, presumably as 
lots are built.  The inventory of commercial lots in Inyo County has been increasing slowly but remains below 
100 lots.  Some of these commercially assessed and/or commercially zoned vacant properties are owned by 
LADWP and so are not readily available.   

There are over 3,000 vacant residential parcels in Inyo County, but the supply has been slowly dropping 
presumably because lots have been built on.  According to Inyo CoǳƴǘȅΩǎ нлмс /ƘŀǊƭŜǎǘƻƴ ±ƛŜǿ {ǇŜŎƛŦƛŎ tƭŀƴΣ 
2,059 of these vacant parcels are located in this rural and remote sub-area.   
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Figure 17 - Vacant Lot Inventory 2021 

Figure 17 Source: State of California Board of Equalization Open Data Portal, 2021 

Inyo County has seen just 18 lots created via conventional subdivisions while subdivisions have been more active 
in Mono County with 233 new lots created.  Each county registered around 100 properties that have been 
consolidated or been split into two lots.  In Inyo County, the development of new subdivision lots does not 
appear to be increasing commensurately with the demand for housing and commercial development. 

Figure 18 ς New Subdivision Lots Created 

Figure 18 Source: State of California Board of Equalization Open Data Portal, 2021 

Interviewees described a challenging set of conditions that have constrained commercial and residential 
development.  Some of the land supply issues will require intervention by the local government, such as 
activation of LAWPD land. Between Bishop and Mammoth Lakes, there are 20 development and design 
businesses, most of which provide architecturally, engineering, and/or surveying services.  The complex supply-
side issues like those in the Bishop area suggest that there is a role for professional land development 
consulting.   
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Figure 19 - Inventory of Development and Design Businesses, 2021 

 

Development and Design 
Businesses Categories Represented 

Bishop 9 
Architecture, Engineering, Building 
Inspection, Surveying  

Mammoth Lakes 11 
Architecture, Engineering, Land 
Subdivision, Surveying  

Death Valley 1 Engineering 
Figure 19 Source: State of California Employment Development Department 

As the Eastern Sierra Recreation Partnership progresses and gains funding, additional opportunities will arise for 
local construction contractors who are prepared to bid on publicly funded projects.  The partnership identified 
and ranked 183 project ideas for Inyo and Mono Counties including new restrooms, multi-use paths, 
campground rehabilitation, signage/wayfinding, visitor centers, wildlife crossings, ADA accessible outdoor 
facilities, roads, and other projects that would require construction companies (essrp.org).  Local construction 
companies would likely need to ramp up their operations to qualify for most of the projects that would come 
out of this regional effort.   

Environmental Science and Consulting Services 
The incredible biodiversity and range of climate zones and the predominance of publicly owned lands in Inyo 
County suggest an opportunity for establishing local environmental science and consulting businesses.  Forest 
restoration, stream/riparian restoration, and certain elements of sustainable recreation development most 
often require permits and approvals under the National Environmental Policy Act (NEPA).  Achieving the level of 
compliance required by NEPA and by land management agencies requires environmental planning, design, and 
best practices that environmental consultants are uniquely qualified to provide.   

There are just a few business entities in the environmental consulting space today, and none are environmental 
consultants for hire: Eastern Sierra Foundation, Owens Valley Indian Water, Sierra Nevada Bighorn Sheep 
Foundation, White Mountain Research Station (State of California Employment Development Department). The 
professional and technical services industry earnings suffered as a result of the 2008 financial crisis and 
recession but have rebounded somewhat in recent years.  Developing local environmental science and 
consulting firms instead of hiring firms from other communities would boost this important sector.   
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Figure 20 ς Professional and Technical Services Earnings, Inyo County, 2021 

Figure 20 SourceΥ ά9ŎƻƴƻƳƛŎ tǊƻŦƛƭŜ {ȅǎǘŜƳέΣ IŜŀŘǿŀǘŜǊǎ 9ŎƻƴƻƳƛŎǎΣ нлнм 

Base Industries 
The county is home to a few base industries, which are industries that export goods or services outside of the 
region.  Power generation and distribution is an established base industry that has the potential to expand.  In 
the Desert Renewable Energy Conservation Plan, BLM designates 388,000 acres for renewable energy 
development from the U.S./Mexico Border to Owens Valley (BLM Desert Renewable Energy Conservation Plan 
wŜŎƻǊŘ ƻŦ 5ŜŎƛǎƛƻƴΣ нлмсύΦ  {ƻƭŀǊΣ ǿƛƴŘΣ ƎŜƻǘƘŜǊƳŀƭ ŀǊŜ ŀƭƭƻǿŀōƭŜ ǳǎŜǎ ƛƴ ǘƘŜǎŜ άŘŜǎƛƎƴŀǘŜŘ ŦƻŎǳǎ ŀǊŜŀǎέ ό5C!ǎύΦ  
These plan amendments cover the Bishop Resource Management Plan because there are DFAs in southern Inyo 
County/northern San Bernardino County.   

There are currently six business entities producing/distributing electrical power in Inyo County.  These existing 
operations may or may not have the potential to expand or diversify, but it is always less difficult to build on an 
existing industry versus starting anew.  

Figure 21 ς Power Generation and Distribution Business Entities 

 2020 Establishments 

Hydroelectric power generation 3 

Fossil fuel electric power generation 1 

Geothermal electric power generation 1 

Electric power transmission and distribution 1 

Figure 21 SourceΥ άvǳŀǊǘŜǊƭȅ /Ŝƴǎǳǎ ƻŦ 9ƳǇƭƻȅƳŜƴǘ ŀƴŘ ²ŀƎŜǎέΣ .ǳǊŜŀǳ ƻŦ [ŀōƻǊ {ǘŀǘƛǎǘƛŎǎ 

Manufacturing has been a growth industry for over two decades in Inyo County, growing from $66.8 million in 
earnings in 2000 to $117.8 million in 2019, while gaining 133 jobs.   
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Figure 22 ς Manufacturing Earnings and Jobs Trends, Inyo County 
 

 

 

 

 

 

 

 

 

 

Figure 22 SourceΥ ά9ŎƻƴƻƳƛŎ tǊƻŦƛƭŜ {ȅǎǘŜƳέΣ IŜŀŘǿŀǘŜǊǎ 9ŎƻƴƻƳƛŎǎΣ нлнм 

Manufacturing is an established and diverse sector in Inyo County that includes 25 businesses producing a wide 
variety of niche products.  The state business classification system includes some local servings businesses such 
as printing, but most manufacturers make niche products for export.  Although active, the manufacturing sector 
does not have a formal advocacy group and has low visibility in general.   

Figure 23 ς Inventory of Manufacturing Businesses 

 Inyo County Businesses 

Food and beverage manufacturing 5 

Plastics manufacturing 3 

Wood product manufacturing 5 

Local/regional serving 7 

Specialty manufacturing 5 
 

Figure 23 Source: State of California Employment Development Department 

Climate Innovations Cluster 

Lƴȅƻ /ƻǳƴǘȅΩǎ ǳƴƛǉǳŜ ǘƻǇƻƎǊŀǇƘȅ ŀƴŘ ƭƻŎŀǘƛƻƴ produce opportunities that cluster around climate innovations.  
There is a preponderance of government and non-profit activity in the region and investment into innovation 
and services carried out by the private sector.  The cluster is a cross-section of many of the opportunities 
discussed above and include: 

¶ Forestry and Fire ς restoration, mitigation, and fuels treatment 

¶ Natural Resource management ς alternative energy solutions and desert ecosystem preservation 

¶ Sustainable Recreation ς construction and tourism 

¶ Environmental Science ς planning, problem-solving, and consulting 
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Clusters are geographically based and contain interrelated business elements for example; talent, knowledge, 
suppliers, etc.  Viewing these components as a cluster reveals their interconnectivity and the opportunity for 
economic impact through job creation, company formation growth, and investment.  

Entrepreneurship Ecosystem Assessment 

The following section organizes the review and recommendations around the domains of the Entrepreneurship 
Ecosystem.  This framework was originally developed by Daniel Isenberg at Babson College and provides an 
excellent tool to map current conditions of the ecosystem to support business and dive deeper into areas where 
communities can proactively impact the attractiveness of the region for business startup and growth.   
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People are at the center of an entrepreneurial ecosystem.  Ecosystems surround entrepreneurs and help them 
thrive.  There are no silver bullets inherent to a thriving ecosystem; instead, the interaction of the parts affects 
the efficacy of the entire system.  The analogy of a living and ever-changing system is an intentional way to 
emphasize a critical paradigm shift in how we think about helping entrepreneurs. Just as the complex biological 
system of soil, water, sunlight, flora, and fauna in a rainforest allows individual plants to flourish, the ecosystem 
for entrepreneurs is essential to their success. Healthy, diverse, and inclusive ecosystems allow talent, 
information, and resources to flow quickly to entrepreneurs as they need them.1    

Methodology 
The process of ecosystem assessment is heavily dependent on talking with people that possess the knowledge 
and relevant insights regarding the various domains.  At the center are discussions with current and prospective 
ōǳǎƛƴŜǎǎ ƻǿƴŜǊǎΦ Lƴȅƻ /ƻǳƴǘȅ ŦƻǊƳŜŘ ŀ ά²ƻǊƪƛƴƎ DǊƻǳǇέ ό²Dύ ŦƻǊ ǘƘŜ {.w/ ǇǊƻƧŜŎǘΦ  ¢ƘŜ ²D ǇǊƻǾƛŘŜŘ 
background perspective, reports, contacts, and continual feedback during the ecosystem assessment process. 
/ǊƛǘƛŎŀƭ ǘƻ ǘƘƛǎ ǇǊƻŎŜǎǎ ƛǎ ōŜƛƴƎ άƻƴ ǘƘŜ ƎǊƻǳƴŘέ ƛƴ ŎƻƳƳǳƴƛǘƛŜǎΦ  ¢ƘŜ !ŎŎƻƳǇŀƴȅ/ƻ ¢ŜŀƳ ƘŀŘ ǘƘǊŜe trips to the 
ǊŜƎƛƻƴ ŀƴŘ ƛǎ ǇŀǊǘƛŎƛǇŀǘƛƴƎ ƛƴ ƻƴƎƻƛƴƎ ŜŦŦƻǊǘǎ ǊŜƭŀǘŜŘ ǘƻ ǘƘŜ .w/ ŀƴŘ Lƴȅƻ /ƻǳƴǘȅΩǎ ŜŎƻƴƻƳƛŎ ǇƭŀƴƴƛƴƎΦ 

Secondary research including published reports and online resources along with the Market Opportunity 
Analysis provides context for the TeŀƳ ǘƻ ŎƻƴǎƛŘŜǊ ǘƘŜ ŀǊŜŀΩǎ ŎƘŀƭƭŜƴƎŜǎ ŀƴŘ ƻǇǇƻǊǘǳƴƛǘƛŜǎΦ  Lƴ ŜǾŀƭǳŀǘƛƴƎ ǘƘŜ 
entrepreneurship ecosystem, interviews are the primary source of information, and observations are based on 
ǘƘŜ ƛƴǘŜǊǾƛŜǿŜŜΩǎ ƻǇƛƴƛƻƴǎΦ  ¦ƴŘŜǊǎǘŀƴŘŀōƭȅ ŀƴ ƛƴŜȄŀŎǘ ǎŎƛŜƴŎŜΣ ǘƘŜ ǇǊƻŎŜss is both iterative and insightful. The 
Team looks for patterns and similarities of opinion to aggregate observations and facilitate recommendations 
for the ecosystem analysis.  

 

 
1 https://www.kauffman.org/ecosystem-playbook-draft-3/glossary-and-resources/ 
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30+ interviews were conducted over six months and included individuals representing a broad range of business 

sectors and organizations: 

 

× Retail Businesses Sector × City of Bishop 

× Outdoor Industry Sector × Inyo County Government 

× Food/Beverage Service Sector × Mono County Government 

× Office Rentals and Coworking Sector × Tribal Government 

× Manufacturing Sector × Sierra Business Council 

× Space and Technology Sector × Eastern Sierra Council of Governments 

× State and Federal Business Development  × Workforce Development 

× Cerro Coso Community College × Inyo County Public Works 

× Eastern Sierra Community Bank  

 

Policy 
The Policy section describes efforts by government and leadership to clear the pathway for businesses to 
operate successfully. It includes evaluating overall business friendliness, incentives, and the degree to which 
leadership represents and champions businesses and entrepreneurship.   

Observations: 

County support Inyo County is taking a leadership role in developing the Business Resource Center including 
providing funds and leadership for this business plan as well as committing funds to support initial operational 
costs. 

City of Bishop leadership is evident in code revisions, infrastructure improvements, and a business-friendly 
culture.   

Regional collaboration with Mono County and Mammoth Lakes is evident, examples include the formation of 
ESCOG (Eastern Sierra Council of Governments) which houses numerous regional programs and initiatives and 
improvements to the Bishop Airport including the move of commercial routes and subsidies from Mammoth to 
Bishop Airport. 

Other regional initiatives include: 

 Joint planning effort for preparation of Comprehensive Economic Development Strategy (CEDS) that 

includes Inyo, Mono and Alpine counties, and the cities of Bishop and Mammoth Lakes, 

 Request for CA Communƛǘȅ 9ŎƻƴƻƳƛŎ wŜǎƛƭƛŜƴŎŜ CǳƴŘΩǎ ό/9wCύ ǊŜƎƛon modification to establish Eastern 

Sierra region - Inyo, Mono, and Alpine and allow government entities to apply for planning grants, 

 Eastern Sierra Sustainable Recreation Partnership (ESSRP), and 

 Sustainable Recreation and Tourism Initiative (SRTI) which presents opportunities for future recreation 

and environmental planning projects as a regional collaborative effort. SRTI will be folding into ESCOG in 

the future and has identified 8 projects for the region: 

 ֙ Buttermilk Infrastructure and Recreation Planning Initiative 
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 ֙ Visitor Connection Program 

 ֙ Regional Recreation Capacity 

 ֙ Eastern Sierra Campground Improvements 

 ֙ Towns to Trails Plan 

 ֙ Dispersed Camping Mitigation 

 ֙ ±ǳƭƴŜǊŀōƛƭƛǘȅ ƛƴ /ŀƭƛŦƻǊƴƛŀΩǎ 9ŀǎǘŜǊƴ {ƛŜǊǊŀ ŀƴŘ DAP Analysis 

 ֙ Eastern Sierra Scenic Byway Analysis 

GO-Biz, the State of CA business development agency, recently established rural capacity positions with Derek 
Kirk as the regional representative for the Eastern Sierra, with more presence has come more potential funding 
and assistance for rural initiatives. 

Tribal government initiatives include impending construction of a retail strip attached to a new gas station by 
the Bishop Tribe with dedicated space for four American Indian businesses; Tribes history of providing small 
loans to startups and alliance with statewide and national entrepreneurial support programs serving tribal 
members. 

Coordination with the Mexican Consulate in providing support to Hispanic and Latinx communities for 
immigration and work permit compliance. 

$35 million for the California Dream Fund, which will provide micro-grants of up to $10,000 to seed 
entrepreneurship and small business creation in underserved small business groups that are facing opportunity 
gaps, including communities of color, immigrant Californians, and Californians that speak limited English. 

The City of Bishop is the Eastern Sierra regional hub of federal and state resources, staff, and offices. 

Recommendations: 

Formalize Connector culture.  Much progress has been made (and should be celebrated!) over the past year and 
accelerated through the process of the SBRC business planning to connect the economic development efforts of 
the region.  Strategies should be explored to sustain and build momentum.  This can include expansion/or 
modification of the Working Group as an ad hoc Economic Development Partners Regional Working Group, 
establishing an Advisory Board for the SBRC with a broader regional mission, incorporating the activity into the 
ESCOG, or another.   

Compile resources for regionsΩ Latinx and Hispanic Communities including assistance to access the California 
Dream fund.  Ensure resources and navigators are available to BIPOC residents.  

Forge ahead to complete CEDS. Funding is available through EDA and potentially through CERF (if approved for 
the application and regional designation) to prepare a CEDS.  The Sierra Business Council has performed CEDS 
plans in nearby regions and is a potential option for preparing this plan.   

Position SBRC and other regional efforts for CERF implementation funds. 

Support other regional initiatives.  Along with the numerous current initiatives in the region, there are 
opportunities to expand the EasǘŜǊƴ {ƛŜǊǊŀΩǎ ǊƻƭŜ ƛƴ ƛƴƴƻǾŀǘƛƻƴ ŀƴŘ ōǳǎƛƴŜǎǎ ŘŜǾŜƭƻǇƳŜƴǘ ƛƴ Ǝƭƻōŀƭ ǇǊƛƻǊƛǘƛŜǎ 
such as climate change and environmental protection and stewardship.   
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Finance 
Having a robust offering of a variety of financial capital instruments in the region as well as technical assistance 
to guide and help secure funding for businesses provides key fuel for business startup and growth.  To support a 
robust entrepreneurship ecosystem, communities want to see diverse and plentiful options that provide support 
from the idea stage through business, start, growth, and maturity.  This is especially challenging in remote rural 
areas.  However, regional partnerships and collaborations can supplement what is available locally.   

Observations: 

Regional Capital Summits are held annually in the region, organized by the regional SBDC based in Bakersfield.  
They are well attended and rotate between Inyo and Mono (virtual last 2 years). 

A large number of PPP loans with diversity. Close to 300 Payroll Protection Loans were granted to businesses in 
Inyo County during the pandemic.  These loans were processed for the largest and the smallest businesses in 
Inyo County - employment of 500 to sole proprietors.  The volume and diversity assisted are reflective of a good 
connection with traditional lending institutions. Eastern Sierra Community Bank was noted through interviews 
as very active in the community. 

Community Development Financial Institutions (CDFI). Several CDFIs are serving the area including - Accion 
Opportunity Fund based in San Jose and Access Plus Capital based in Fresno and Bakersfield.  CDFIs provide 
flexible funding including microloans.  Although CDFIs are technically serving the area, they do not appear to be 
άǇǊŜǎŜƴǘέ ƻǊ ƛƴǾƻƭǾŜŘ ƛƴ ǘƘŜ ŎƻƳƳǳƴƛǘȅ ŀƴŘ ŀǎ ŀ ǊŜǎǳƭǘ ƴƻǘ ƪƴƻǿƴΦ 

Appears to be a dearth or void of Microloans and access to alternative sources of capital in the region. 

The region has a cluster of high net worth individuals, both residents and 2nd homeowners that could be a 
foundation for an angel investment pool.  Regionally, there are active angel groups in Fresno, Truckee, and 
Sacramento.  There is some interest locally in activating a group. 

Financial acumen or readiness is low within some existing businesses. Training and mentorship could greatly 
improve this. If existing businesses have a better understanding of their financials, they would be more likely to 
qualify for traditional funding. 

Recommendations: 

Financial Readiness training and 1-1 assistance should be a major focus for any entrepreneurship effort including 
the SBRC.  

Explore the establishment of a regional Microloan fund. Explore and evaluate the various options for starting a 
microloan program - EDA, CDBG, CERF implementation funds, Foundation Program Related Investment (PRI), 
etc. Interest was expressed in small amounts - $10-100k with flexible terms for collateral and repayment.  

Competitions and Incentive grants. To generate interest and buzz, competitions and competitive incentives can 
ōŜ ǳǎŜŘ ǘƻ ŜƴŎƻǳǊŀƎŜ άƛŘŜŀǘƛƻƴέ ƛƴ ƎŜƴŜǊŀƭ and specifically to solve problems in specific sectors and be open to 
the general public or demographics for example, youth and/or American Indian.     

Formation of Regional Angel Group.  There has been interest expressed to explore the formation of an Angel 
group and/or Fund.  Critical mass is important for both investors and deals. A regional approach including Mono 
County and perhaps Alpine as well is recommended.  To start, connect with regional established groups and 
invite them into an organizational meeting for an Inyo/Mono group.  From there explore co-investment 
opportunities, sponsor local competitions, encourage new investors to attend regional pitch competitions and 
angel training, and possible formation of a regional fund.   
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Cultivate relationships with current funding sources. Part of the navigator role is the cultivation of relationships 
and not necessarily duplication.  There are resources for funding already technically serving the area.  In some 
cases, it is about getting their attention to the opportunities in the region. 

Culture 
A culture that supports and celebrates small businesses and entrepreneurship is self-perpetuating. It is 
characterized by visible successes and encouragement of risk-taking and innovation. The essence of an 
entrepreneurial ecosystem is its people and the culture of trust and collaboration that allows them to interact 
successfully.  An ecosystem that allows for the fast flow of talent, information, and resources helps 
entrepreneurs quickly find what they need at each stage of growth. As a result, the whole is greater than the 
sum of its separate parts.  

Observations: 

The region is overshadowed by LADWP land and water control.  Even though the region is creative, innovative, 
and entrepreneurial, much of the conversation comes back to the realities which limit choices and 
opportunities.  

Collaborative environment. ά²ŜΩǊŜ ƛƴ ǘƘƛǎ ǘƻƎŜǘƘŜǊέ ƳŜƴǘŀƭƛǘȅ ƛƴ ǘƘŜ community and region, based on a history 
of geographic isolation and challenges. 

Entrepreneurs helping entrepreneurs.  Established and new business owners give of their time and expertise to 
new businesses and people exploring ideas.   

An engaged community of άŀŎǘƛǾƛǎǘǎέ working together to improve conditions for residents 

Pride of the region and landscape, people visit, and they stay. 

High percent American Indian population and fast-growing Hispanic/Latinx. 

The American Indian population does not have a strong history in entrepreneurship and some barriers to small 
business ownership exist.  

Hispanic/Latinx community is reluctant to utilize άǘǊŀŘƛǘƛƻƴŀƭέ ōǳǎƛƴŜǎǎ ǎǳǇǇƻǊǘ ǎŜǊǾƛŎŜǎΦ 

New people are coming, bringing $$, talent, and fresh perspective to the region: 

 For recreation  

 Small town atmosphere 

 Trailing spouse - coming when a spouse is hired, often well-educated and experienced, and excellent 

prospects for starting businesses. 

 Some conflict with the old families and the new people coming to the area 

Recommendations: 

Amplify success stories. Utilize all forms of media radio, paper, social media, websites, and blogs to amplify the 
successes of local businesses and human-interest stories.  Highlight businesses and entrepreneurs located 
throughout the county (potentially region), large and small, well established and startups, culturally diverse from 
all sectors. 
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Engage a group of content creators for success stories.  Gather individuals and organizations already doing some 
of this work and encourage sharing and collaboration.  Funding for content creation or advertising dollars for 
media buys is important for a sustained effort.   

IƻƭŘ άŎƻƻƭέ ŜǾŜƴǘǎ ŀƴŘ ƳŜŜǘǳǇǎΦ  There is a strength to be found when business owners learn from each other 
and share challenges and wins. This type ƻŦ ǎƘŀǊƛƴƎ ŘƻŜǎƴΩǘ ŀǇǇŜŀǊ ǘƻ ōŜ ƘŀǇǇŜƴƛƴƎ ǿƛǘƘƛƴ ǘƘŜ ǊŜƎƛƻƴΦ .ǳǎƛƴŜǎǎ 
owners shared an eagerness to meet with other business owners either one-on-one or in small groups. Being 
creative in the types of events, structure, participants, etc. will help draw out the trailing spouses and gig 
workers hiding in the community. 

K-12 entrepreneurism and innovation activities and competitions.  Organize and amplify activities in the schools 
that encourage innovation and entrepreneurism.  Bring these into the SBRC, utilizing mentors and business 
owners to provide judging and support. Attract HS students to internship and apprenticeship programs with 
startups.  

Solicit participation of leadership from the Tribe and Hispanic/Latinx Communities into SBRC and related 
activities to ensure maximum impact across the greater community.  

Supports 
The Supports domain encompasses the infrastructure needed to support business startup and growth including 
broadband, utilities, professional services, non-governmental organizations, networking, and support functions 
needed to support a healthy business sector, including people and institutions with knowledge and resources to 
help entrepreneurs.  

Observations: 

Limited professional service providers in the region including bookkeeping, accountants, and legal.  Businesses 
go without and/or hire out of the area. 

The SBDC based in Bakersfield is the primary go-to for people interested in starting or expanding businesses.  
They have a part-time consultant based in Mono County serving Inyo.  Other consultants and training classes are 
offered online. 

The Bishop Chamber of Commerce has over 300 members offers member mixers and has an active Board.  They 
also manage the tourism efforts and have an active online presence. 

There do not appear to be entrepreneur-orientated meetups or events in the region. There is a lack of basic 
training courses in business start, finance, marketing, planning. 

Regionally, the Sierra Business Council is very active but is not providing direct services in Inyo County. 

Owens Valley Career Development has linkages with regional entrepreneurship and business support initiatives 
ǎŜǊǾƛƴƎ ǘǊƛōŀƭ ƳŜƳōŜǊǎ ōŀǎŜŘ ƛƴ CǊŜǎƴƻ ŀƴŘ {ŀŎǊŀƳŜƴǘƻΦ  ¢ƘŜȅ ƘŀǾŜ ǇǊƻǾƛŘŜŘ ǎƳŀƭƭ ƭƻŀƴǎ ŀƭƻƴƎ ǿƛǘƘ ǘƘŜ ¢ǊƛōŜΩǎ 
Economic Development Board to startup businesses.  Access to this resource requires the completion of a 
business plan. 

The Tribe is building a 4-unit strip mall connected to a new gas station for tribal member-owned and operated 
businesses. 

Bishop Coworking is full of primarily permanent members and has suspended events through the pandemic. 

Cerro Coso Community College offers a Certificate program in Entrepreneurship, however, does not appear to 
be recommended by SBDC or in high demand - an opportunity here.  
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Extensive potential mentor pool and a plethora of institutional knowledge amongst the retired population. 

Inyo County is an epic landscape however, its remote location leads to distribution and supply chain challenges 
and access to basic services requires significant travel. 

Bishop Airport is going through a major expansion with opportunities for ancillary business as well as improved 
access for business and movement of goods. 

Digital 395 was a huge investment and promised transformative internet speeds, however, last-mile strategies 
are needed to get high-speed access to businesses and residents. 

Cerro Coso Community College has a new campus with excellent facilities and an underutilized event center. 

Commercial building stock has issues - old buildings, not up to code. There are extremely limited appropriately 
zoned properties for additional commercial development. 

Housing is a huge issue with vacancy rates estimated at 0%. 

K-12 Shark Tank was done currently inactive. 

Recommendations:  

Build Navigator program. Especially in rural communities where resources are scarce, it is critical to have a 
central point to collect, distribute and cultivate resources available to businesses. The central point in a 
community can then distribute and train other first points of contact.  

Ombudsman/Navigator specifically trained to help small construction companies navigate the regulatory 
requirements to secure government contracts. 

Intentionally engage regional entrepreneurs, business owners, and the retired community. Even though informal 
connections show tenacity and passion, they are often out of reach for people starting out. Establishing a 
pathway to have a conversation and expectations for both sides in a mentoring environment is advised.    

Petition SBDC for staff and consultant resources.  In the spiriǘ ƻŦ άōǳƛƭŘ ƛǘ ŀƴŘ ǘƘŜȅ ǿƛƭƭ ŎƻƳŜέΣ {.5/ǎ ƘŀǾŜ ōŜŜƴ 
provided additional federal resources and responsibility to assist communities in pandemic recovery.  They do 
respond to demand for services.  It can be a primary role of the navigator point to drum up demand for SBDC 
services - in-person consulting and training - as restrictions permit. 

Establish a relationship with PTAC for assistance in securing government contracts. 

Work with business owners to prepare businesses for sale. 

Create programs to tease out ideas and interests ŦƻǊ ǘƘŜ ¢ǊƛōŜΩǎ п-unit strip mall.  Operates as a mini incubator 
providing training, mentoring, and peer networking for support. 

Promote Airport expansion to the business community for startup and expansion of ancillary services directly 
tied to increased traffic and the opportunity to move goods and people. 

Support zoning to move businesses out of homes and provide incentives to improve commercial real estate. 

Human Capital 
The Human Capital domain looks at the composition of the labor force as well as the presence and alignment of 
the education systems to the entrepreneurial ecosystem - k-12, vocational and trades, community colleges, and 
4-year institutions.  We look to the labor force for talent that can help companies grow and leaders to start and 
grow companies. 
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Observations:  

Job Spot, Education, and Job Resource Center recently opened its office, 3 doors down from the proposed home 
from the SBRC, and is a partnership with Cerro Coso Community College, Inyo County Office of Education, and 
Kern Adult Education Consortium.  They offer English as a Second Language Program, High School Diploma, GED, 
and Adult Basic Education Programs. The office is staffed with extended hours and offers computer literacy and 
job posting services as well. 

Cerro Coso Community College offers regular programming in areas such as Construction trades, Wildland Fire 
Certification, and business management and can try new programs.  

Owens Valley Career Development Center offers access to Tribal members interested in construction trades and 
Solar Institute training in partnership with Cerro Coso Community College. 

There is a lack of Management training and a desire to advance from within companies especially because of the 
housing shortages. 

Business succession is a challenge but also an opportunity. 

Evidence of underemployment.  Example through the Bishop Climber Association showing a high level of 
advanced degrees and experience choosing to live in Inyo County for the lifestyle. 

K-12 no apparent programming in Entrepreneurship and Innovation.  

PACE Accelerator has priority to hire local contractors and/or employees. 

Owens Valley Career Development funds a summer youth employment program where qualifying students' 
wages are paid. 

Recommendations: 

Use of Navigator role to maximize the use of what is already available, for example, job posting through Job 
Spot, training through Cerro Coso. 

EDD/America's Job Center of California presence/located at the BRC. Consider using existing funding that comes 
to Inyo County through EDD specifically for this position so Inyo County citizens can have a fully functioning 
America's Job Center.  

Combine efforts to create a comprehensive Internship and Apprenticeship program. OVCDC, CCCC, and the Pace 
Accelerator initiatives.  Could bring in interns from 4-year institutions if housing could be secured.    

Incorporate business principles training for Construction trades education within the existing programs and as a 
stand-alone. 

Catalyze K-12 Entrepreneurship and Innovation Programming. Could include speakers from the mentor pool in 
classes, inviting students to community networking events, supporting a pitch competition, internship 
opportunities with startups, etc.  

Promote financial literacy training through Job Spot and OVCDC. 

Develop Management Training resources. Recruiting top talent for management positions within the region is 
difficult. Most businesses have chosen to combat this by growing their talent. Several business owners 
expressed a desire to outsource some of that training. 

Post businesses for sale and provide wrap-around services to help individuals get trained and financed to take 
over successful regional existing businesses. 
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Leverage the resources of Cerro Coso Community College through promoting programs, adding value through 
access to regional mentors and business owners, holding events at the school, promoting dual enrollment with 
High School, etc. 

Markets 
The Markets domain includes early customers and networks that facilitate intersections for the interaction of 
people, ideas, and resources. Early customers provide sales opportunities and feedback for product and service 
improvement. Networks act as diasporas or think tanks for entrepreneurs where informal connections can lead 
to great things.  Accessible onramps (or access points) to the Markets domain of the ecosystem are key so that 
anyone and everyone can participate.  

Observations: 

Entrepreneur networks are present but are informal. 

Tourism is the historical emphasis for economic development. 

Presence of base industry employers in manufacturing, energy, and some technology. 

The area is a remote worker destination. 

The preponderance of Mom and Pop businesses with the willingness to carry local and new products. 

Mammoth Mountain and the region are major drivers for economic development. 

Inyo County is a world-renowned climbing destination.  

Significant investment and attention are being placed on Sustainable Recreation and focuses on: 

 increase public lands experience in Eastern California, 

 ecosystem health and fire resiliency, 

 forest health and fuel reduction, and 

 increase the resilience of National Forests and surrounding lands, including campground upgrades. 

Opportunity for tourism-related merchandise: startup products around the outdoor industry, cool local swag, 
art, crafts, etc.  

Opportunity for resident-oriented retail: General merchandise, furniture, and clothes.  

Significant internet buying. 

Airport-inspired business opportunities (e.g. ground transportation and other ancillary business). 

The Eastern Sierra Pace and Scale Accelerator project is primarily to conduct NEPA for the Eastern Sierra Climate 
and Communities Resilience Project (ESCCRP). A 2nd goal of the Pace and Scale Accelerator is to build regional 
environmental planning capacity in partnerships with the Inyo National Forest. The ESCCRP is to implement fire 
resiliency efforts across 55,000 acres of the Inyo National Forest. This project presents workforce development 
opportunities for contractors to complete the work on the ground, as well as establish local biomass facilities to 
process the product coming off the forest. 

The Whitebark Institute is in collaboration with ESCOG and the Pace and Scale Accelerator, with the vision to 
άŦŀŎƛƭƛǘŀǘŜ ŀǇǇƭƛŜŘ ǊŜǎŜŀǊŎƘ ŀƴŘ ŜŘǳŎŀǘƛƻƴ ǘƘŀǘ ŜƴŀōƭŜǎ ŀƴd informs multidisciplinary environmental problem-
ǎƻƭǾƛƴƎΦέ 

Opportunity in Construction, development, redevelopment, adaptive reuse industry sectors. 
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Recommendations: 

Communicate what is already available.   As discussed in the Culture section, locals and tourists need and want 
to know what is already available in communities.  Highlight local products and services and where they can be 
found bringing attention to the retail stores carrying locally made products. 

.ǊƛƴƎ ƛƴ ǘƘŜ άŎƻƻƭ ŦŀŎǘƻǊΦέ  Entrepreneurs, students, and remote workers rarely respond to traditional events and 
marketing.  Edgy, experimental content is the recommended path and there must be a willingness to try and fail.  

Events should: 

 Be intentional networking for organic connections 

 Bring attention to cool stuff happening in the region  

 Instigate and test nontraditional structures 

Connect with Base industry companies for opportunities to grow businesses and sectors, which may result in: 

 Navigators connect businesses to regional, state, and federal resources and opportunities (capital, 

technical assistance, contracts) 

 Workforce development initiatives 

 Events and meetups 

 Success stories  

Post Business opportunities.  Expanding on what was discussed in the Human Capital section for existing 

businesses interested in selling, add brainstorming sections that are fueled with data to focus on business 

opportunities in: 

 Resident retail and internet leakage 

 Airport expansion 

 Construction, Sustainable Recreation, and Environmental Services sectors 

 ֙ Could hŀǾŜ ŀ ǾƛǊǘǳŀƭ άtƭŀƴǊƻƻƳέ ǘƘŀǘ ŀƎƎǊŜƎŀǘŜǎ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŦǊƻƳ ǊŜƎƛƻƴŀƭ ǇǊƻƧŜŎǘǎ - local 

public sector, Tribe, federal, nonprofit, etc.  

 ֙ For larger projects such as the Pace Accelerator, explore inviting interested individuals and firms 

to meet up to discuss the project and make connections 

 ֙ Explore matchmaking with larger regional firms to add capacity to local firms to bid on projects 

Partner with Bishop Tribe for 4-unit strip: 

 Have ideation exercise that may involve maker faire activity to tease out talent and interest 

 Conduct intensive short program to ferret out feasibility 

 Have finalists compete for a spot in Strip 

 Provide ongoing incubation services for selected companies 

 May consider 1 of 4 spaces as shared 

 Have individuals not selected plugin with SBRC for ongoing support 

 Work with Bishop Tribe to construct additional retail space 
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Business Plan ESSBRC 

Vision: Grow Economy and Opportunities 

The 9ŀǎǘŜǊƴ {ƛŜǊǊŀ {Ƴŀƭƭ .ǳǎƛƴŜǎǎ wŜǎƻǳǊŎŜ /ŜƴǘŜǊ ό.w/ύ ƛǎ ŀ ǿŜƭŎƻƳŜ ŎŜƴǘŜǊ ŦƻǊ ǘƘŜ ǊŜƎƛƻƴΩǎ ōǳǎƛƴŜǎǎŜǎ ŀƴŘ 
entrepreneurs. Its vision is to directly support the business through access to knowledge and resources, 
networking, collaboration space, and enhancement of ǘƘŜ ǊŜƎƛƻƴΩǎ ŜƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇ ŜŎƻǎȅǎǘŜƳǎΦ  

Goals & Objectives  

Goal 1 ς Improve opportunity for living wage employment in Inyo County and Eastern Sierra by developing new 
and existing businesses. 

Goal 2 ς Be a catalyst for the ŀǳƎƳŜƴǘŀǘƛƻƴ ƻŦ ǘƘŜ ǊŜƎƛƻƴΩǎ entrepreneurship ecosystem. 

Goal 3 ς Establish a robust Navigator program and supplement existing Business Development Services to 
ǎǳǇǇƻǊǘ ŜƴǘǊŜǇǊŜƴŜǳǊǎΩ ŘŜǎƛǊŜ ŦƻǊ ƪƴƻǿƭŜŘƎŜ ŀƴŘ ŀŎŎŜǎǎ ǘƻ ǊŜǎƻǳǊŎŜǎΦ 

Goal 4 ς Secure access to sufficient capital resources to fuel business startup and growth. 

Goal 5 ς Celebrate the regionΩǎ ŘƛǾŜǊǎƛǘȅ ŀƴŘ ǳƴƛǉǳŜƴŜǎǎ ǘƘǊƻǳƎƘ ŎƻƭƭŀōƻǊŀtion with the Tribes, Hispanic and 
Latinx communities. 

Goal 6 ς Advocate for all businesses and targeted market opportunities.  

Goal 7 ς Be an exemplary Partner, Collaborator, Leader, and Instigator on behalf of the Small Business and 
Entrepreneurial Community.  

Facility 

The location of the BRC is 269 N Main St. in Bishop, CA, 

former home of The Crafters Mall.  The location is in an 

Opportunity Zone and was purchased by an investor who is 

making extensive renovations to the building. 
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A sub-committee of the Working Group is working with the Architect 

to craft the interior to accommodate the various desired uses for the 

building.  .Ŝƭƻǿ ƛǎ ŀƴ ŜŀǊƭȅ ǾŜǊǎƛƻƴ ƻŦ ǘƘŜ άōǳōōƭŜ ŘƛŀƎǊŀƳέ ǿƛǘƘ 

some initial space considerations.  Inyo County has requested a 

Federal Budget Earmark for broadband connection to the Digital 395 

backbone to service the building, high-quality technical equipment, 

and furniture and fixtures.  Renovations are expected to be 

completed in 2022. 

 

 

Overall Strategy + BRC Core 

The BRC will serve ŀǎ Lƴȅƻ /ƻǳƴǘȅΩǎ Iǳō ŦƻǊ ōǳǎƛƴŜǎǎ ŘŜǾŜƭƻǇƳŜƴǘΣ ōǳƛƭŘƛƴƎ ǊŜƎƛƻƴŀƭ collaborations, acting as an 
advocate and catalyst, and providing direct services.  
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Funnel Strategy 

To realize the vision and goals of the BRC, one of the most effective strategies is to focus on creating a robust 
and healthy funnel of entrepreneurs. The funnel strategy in building entrepreneurial ecosystems is a well-
accepted method to build culture and economic development results over time.  

The funnel strategy focuses on developing a suite of resources and programs that:  

× Inspires and introduces community members to innovation & entrepreneurship 

× Attracts entrepreneurial individuals to the Business Resource Center and retains their engagement   

× .ǳƛƭŘǎ ŀ ŎǳƭǘǳǊŜ ŘǊƛǾŜƴ ōȅ ǘƘŜ ǊŜƎƛƻƴΩǎ ŜƴǘǊŜpreneurs 

¢ƘŜ .w/ ǎƘƻǳƭŘ ŀǘǘǊŀŎǘ ŀ ǿƛŘŜ ǾŀǊƛŜǘȅ ƻŦ ƛƴŘƛǾƛŘǳŀƭǎ ŎƻƳƳƛǘǘŜŘ ǘƻ ǘƘŜ ǎǳŎŎŜǎǎ ƻŦ ǘƘŜ ǊŜƎƛƻƴΩǎ ŜƴǘǊŜǇǊŜƴŜǳǊǎΣ 
including educators, community builders, investors, and more. The funnel itself focuses on how to attract 
entrepreneurs and support them along their journey, ultimately to business success and positive economic 
growth outcomes.  

Ultimately, the funnel should provide programs to inspire, ideate, support and grow entrepreneurial ventures, 
from non-existent to the idea to seed to growth-stage ventures. A typical funnel might be comprised of the 
following programs: 

Regional Collaborations

ωBring together local interested 
parties; municipalities, 
counties, Tribes, Chamber, 
businesses, Education, 
workforce, industry, federal 
and state offices etc. through 
strategic collaboration.

ωCultivate relationships with 
resource providers beneficial 
to businesses and BRC.

ωLeverage resources to enhance 
services to locals - SBDC, 
Microloans, PTAC, Investors, 
etc.

Advocate and Catalyst

ωCommunicate and celebrate 
areas success stories and 
entrepreneurial trials.

ωCreate consistent and visible 
presence.

ωTackle initiatives to enhance 
the entrepreneurial 
ecosystem.

ωLaunch initiatives to grow 
economic sectors.

ωParticipate in special projects 
that positively impact the 
region's economy.

ωCreate formal partnerships 
with the Tribe and Mexican 
Consulate

Direct Services

ωNavigator Program

ωEvents &Meetups

ωBusiness Development 
Services
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Wǳǎǘ ƭƛƪŜ ŀ ǎŀƭŜǎ ŦǳƴƴŜƭΣ ǘƘŜ ǎǘǊŀǘŜƎȅ ƛǎ ǘƻ ōǊƛƴƎ ŀƭƛƎƴŜŘ άƭŜŀŘǎέ ƛƴǘƻ ǘƘŜ ŦǳƴƴŜƭ ŀƴŘ ƴƻǳǊƛǎƘ ǘƘŜƳ along their 
journey (with community, programs, and resources).  A successful funnel creates community driven by its 
members and results in successful business launches and growth over time. 

It often takes years to see robust results from programs launched to support entrepreneurs. By nature, 
entrepreneurship is a risky business. However, employing a funnel strategy ensures that the programs bring 
enough people in to: 

1. build a robust, self-sustaining community and  

2. create business launches and success stories 

This proposed plan for the Business Resource Center leans heavily on the funnel strategy and references it often.   

Navigator Program 

Small businesses and entrepreneurs struggle to find access to knowledge and resources in a digestible and 
timely manner.  As mentioned previously, people are at the center of a thriving ecosystem and Navigators are 
also people.  They provide directions and suggestions along the way which unblock the flow for entrepreneurs 
into the funnel creating unimpeded onramps to the ecosystem. The Navigator program will: 

× Identify Frontline Navigators 

× Train Navigators 

× Compile knowledge and resources for support  

× Ensure outreach to underserved communities and offer resources in Spanish  

× Track effectiveness and improve 

× Remain current and visible 
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Key partners for this effort include the Frontline Navigators, regional, state, and federal resources (private, 
public and nonprofit).  The Frontline Navigators represent the portal or frontline.  These are the people, 
organizations, and agencies that entrepreneurs and small businesses approach for knowledge and access to 
resources.  Although communities differ, the common local first points of contact include Chambers of 
Commerce, City and County governments (planning, zoning, business license, economic development), Banks, 
Accountants, Attorneys, Higher education, Workforce centers, Tribal economic development, Small Business 
Development Centers, Entrepreneurship support platforms, Coworking spaces, Incubators, Accelerators, etc. 

The BRC will act as the lead to convene and support the Navigator program. Initial convenings of Frontline 
Navigators will inventory the knowledge and resources needed to support the ecosystem, for example, 
inventory of businesses in Inyo County, descriptions, and businesses for sale.  The BRC can then focus on 
establishing tools for the Frontline Navigators such as contact lists, resource lists, descriptions and establish 
processes to disseminate information. Frontline Navigators must also be bilingual or have language resources 
on-hand to stay relevant with the community and promote equality and inclusivity. Both entrepreƴŜǳǊǎΩ ƴŜŜŘǎ 
and Community resources continually evolve, and the Navigator program culture and systems should embrace 
this dynamic foundation.  

Entrepreneurs are the innovators, the creators, and the doers of a community. In a symbiotic relationship, an 
enǘǊŜǇǊŜƴŜǳǊΩǎ Ǿƛǎƛƻƴ ŀƴŘ ŘŜǘŜǊƳƛƴŀǘƛƻƴ Ŏŀƴ ƘŜƭǇ ǎƘŀǇŜ ŀ ŎƻƳƳǳƴƛǘȅΣ ŀƴŘ ŀƴ ŜƴǘǊŜǇǊŜƴŜǳǊΩǎ ǎǳŎŎŜǎǎ Ŏŀƴ ōŜ ŀ 
Ǿƛǘŀƭƛǘȅ ƛƴŘƛŎŀǘƻǊ ƻŦ ǘƘŜ ŎƻƳƳǳƴƛǘȅΩǎ Ŝntrepreneurial ecosystem. As for rural communities, this relationship 
between entrepreneurs and their communities needs to be even stronger to overcome the shortfalls in 
resources, talents, and accessible information they experience in comparison to urban communities. The 
Kaufmann Foundation, the premier think tank on entrepreneurship and communities, describes the necessary 
elements of an ecosystem in the following manner.   

ά! ǘƘǊƛǾƛƴƎ ŜŎƻǎȅǎǘŜƳ ƛƴŎƭǳŘŜǎ ǘƘŜǎŜ ƪŜȅ ŜƭŜƳŜƴǘǎΥ 

ς Entrepreneurs who aspire to start and grow new businesses, and the people who support entrepreneurs. 

ς Talent that can help companies grow. 

ς People and institutions with knowledge and resources to help entrepreneurs. 

ς Individuals and institutions that serve as champions and conveners of entrepreneurs and the ecosystem. 

ς Onramps (or access points) to the ecosystem so that anyone and everyone can participate. 

ς Intersections that facilitate the interaction of people, ideas, and resources. 

ς Stories that people tell about themselves and their ecosystem. 

ς Culture that is rich in social capital ς collaboration, cooperation, trust, reciprocity, and a focus on the common 

good ς ƳŀƪŜǎ ǘƘŜ ŜŎƻǎȅǎǘŜƳ ŎƻƳŜ ŀƭƛǾŜ ōȅ ŎƻƴƴŜŎǘƛƴƎ ŀƭƭ ǘƘŜ ŜƭŜƳŜƴǘǎΦέ2 

 
2 Entrepreneurial Ecosystem Building Playbook 3.0, Ewing Marion Kauffman Foundation, 2019, 
https://www.kauffman.org/ecosystem-playbook-draft-3/ecosystems/.   
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Vibrant and healthy entrepreneurial ecosystems include key elements such as culture, success stories, applicable 
resources, funding opportunities, but most importantly, navigators. Navigators are the bridge between 
communities and their entrepreneurs.  

Communities have long understood the challenge of information flow and use a variety of strategies to address 
this problem.  Common tools include comprehensive websites and State-supported hotlines.  Where these 
efforts fall short is generally in the digestibility, completeness, and accuracy of information.  The Small Business 
Administration recently established the Community Navigator Program (2-year program) and awarded 1-5M to 
рм ƎǊŀƴǘŜŜǎ ǘƻ ŘŜǇƭƻȅ ǘƘŜ ƳƻŘŜƭΣ ά¢ƘŜ ǇǊƻƎǊŀƳΣ ŜǎǘŀōƭƛǎƘŜŘ by the American  Rescue  Plan  Act of  2021, will use 
a community navigator approach to help small businesses, with a focus on those owned by veterans, women, 
and socially and economically disadvantaged individuals - including in rural and urban communities. The 
ǇǊƻƎǊŀƳ ƛǎ ŎƻƳǇǊƛǎŜŘ ƻŦ ŀ ƭŜŀŘ άIǳōέ ŀǘ ǘƘŜ ŎŜƴǘŜǊ ƻŦ ŀ ƴŜǘǿƻǊƪ ƻŦ ά{ǇƻƪŜέ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ǘƘŀǘ ŘŜǇƭƻȅ 
community advocates to work with small businesses during the economic recƻǾŜǊȅΦέ3  The SBA Pilot program 
will yield valuable learning and impact.   

Establishing a robust, local program with a long-term commitment to learn and evolve will help ensure ǘƘŜ .w/Ωǎ 
success. Ultimately, the programΩs effectiveness is measured by the experience of entrepreneurs and the 
evolution of the ecosystem.   

Activities Timeline 

 

 

 
3 Community Navigator Pilot Program Frequently Asked Questions 10/28/21, U.S. Small Business Administration, 
https://www.sba.gov/document/support-frequently-asked-questions-about-community-navigator-pilot-program 

Entrepreneur's Needs

Navigator

Community's 
Resources
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Key Performance Indicators and Outcomes 

 

 

Events and Meetups 

Events and Meetups are much what they sound like. They can take many forms, but in essence, they are a place 
for people to gather, meet new people, be inspired, and create culture organically. Events and Meetups are 
crucial to the top of the funnel, and therefore the funnel strategy as a whole. This is how communities attract 
new members, grow, and build an ecosystem capable of sustaining itself.  

Events and Meetups should be targeted to a wide audience. Individuals in that audience can include aspiring and 
established entrepreneurs, technologists, support industries (legal, accounting, etc.), educators, community 
builders, investors, and more. The defining characteristic of those groups is that they are all interested in 
supporting the success and growth of the entrepreneurial ecosystem. Key partners will include other local 
organizations like local co-working spaces, the SBDC, the Chamber of Commerce, and Cerro Coso Community 
College. 

 
The resources required for running events and meetups are straightforward and include: 

¶ An organizer (or team) 

¶ A marketing plan & budget 

¶ Physical space, and sometimes food and drink (especially delicious local treats!) 

¶ Prize money to pitch competitions.  
 
The types of events and meetups that we recommend hosting include: 
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Examples of Events & Meetups in other communities: 

¶ Examples of Networking Events: 

o Cal Poly Center for Innovation & Entrepreneurship Forums 

Á Example of networking event 

Á https://www.youtube.com/watch?v=U435jujD4lE 

Á https://cie.calpoly.edu/event/may-forum-2022/ 

o {ŀŎǊŀƳŜƴǘƻΩǎ {ǘŀǊǘǳǇ IŀǇǇȅ IƻǳǊΥ 

Á https://startupsac.com/startupsac-happy-hour/ 

¶ Example of a Targeted Meetup 

o Cal Poly MedTech Speaker Series 

Á https://cie.calpoly.edu/medtech-speaker-series/ 

Á https://youtu.be/i7U2hoGm94g 

Á https://youtu.be/5NvnGG5AiU0 

¶ Example of a pitch events 

o Cal Poly Elevator Pitch Competition 

Á https://cie.calpoly.edu/prepare/elevator-pitch-competition/ 

o Sac State Spark Pitch Event 

Á https://www.csus.edu/center/carlsen/center-spotlights/spark-venture-

competition.html 

Networking Events

ωAudience: wide audience of all the 
archetypes that make up an 
entrepreneurial ecosystem. 
Including entrepreneurs, 
inventors, investors, service 
providers, educators and 
community builders. 

ωStrategy: Attract entrepreneurial 
individuals to the BRC, build a 
culture of innovation and 
interaction.

ωHow to: 

ωPlan exciting speakers, events 
and activities that appeal to your 
target audience. 

ωMarket events to the wider 
community. 

ωBuild in plenty of time for 
facilitated mingling and 
interaction.   

ωProvide clear ways to engage 
with the BRC.

Targeted Meetups 

ωAudience: a targeted group of 
people interested in a subject 
matter area or particular industry. 
These individuals can be actively 
involved in said subject, in a 
support role, or just curious. 

ωStrategy: Reach out into a segment 
of interest in the region. (space 
exploration? sustainable 
recreation?) Attract individuals 
that aren't typically attracted to 
"entrepreneurship" but would be 
rich additives to the ecosystem. 

ωHow to:

ωBring in leaders in the selected 
space as speakers, or informal 
meet and greets

ωWeave in themes of innovation & 
entrepreneurship among the 
larger theme.

ωEncourage interaction between 
guests and BRC members.

Competitions or Pitch Events

ωAudience: engaged members of 
the entrepreneurial community, 
many early in their journey. Also, 
members of the wider ecosystem 
interested in learning about and 
supporting the new entrants into 
the community. 

ωStrategy: Engage entrepreneurs 
and inspire competition with the 
end goal of helping everyone 
move their ideas and businessses 
forward. 

ωHow to:

ωPitch events provide an 
opportunity for fledgling 
entrepreneurs to get their feet 
ewt, practice sharing their story 
and interacting, and introduce 
them to the larger community. 

ωMarket to innovators & 
entrepreneurs. Run workshops 
and consulting sessions to help 
them prepare and bring them 
into the BRC. 

ωHost a big event and give prize 
money!

https://www.youtube.com/watch?v=U435jujD4lE
https://cie.calpoly.edu/event/may-forum-2022/
https://cie.calpoly.edu/medtech-speaker-series/
https://youtu.be/5NvnGG5AiU0
https://cie.calpoly.edu/prepare/elevator-pitch-competition/
https://www.csus.edu/center/carlsen/center-spotlights/spark-venture-competition.html
https://www.csus.edu/center/carlsen/center-spotlights/spark-venture-competition.html


 
 

 

37 
 

Activities Timeline 
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Business Development Services 

Business Development Services is an incredibly important piece of the overall strategy in launching a successful 
BRC. These services can vary widely, but all are in place to teach entrepreneurs basic business skills and support 
the growth of their businesses, often in a targeted or one-to-one manner. In the context of the funnel strategy, 
these services and programs are key in helping the entrepreneurs that make it into your funnel learn, grow and 
continue to build their businesses.  

The audience for these programs is primarily entrepreneurs, from the beginning to later stages of launching 
their businesses. This is part of the core value of the Business Resource Center and what will ultimately keep 
entrepreneurs engaged and coming back to be a part of the community. The Small Business Development 
Center will be a critical partner in providing worthwhile services. A robust mentorship network will also be 
crucial. 

The resources required for these services include: 

¶ SBDC expansion  

¶ BRC staffing to:  

o manage programs  

o build & manage mentorship network 

o aggregate opportunities 




































